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The first thing you see after logging in into the app is your dashboard. If it is the 
first time you are using it than the “Your campaigns” section must be blank. In the 
upper right corner, clicking your name, you can edit your profile or log out from 
the app. On the left side of the page you can see your navigation menu, to get 
started with the app, let’s create a new campaign. Click on the “Create campaign” 
menu item in the left side. 

The creation process of a new campaign is based on a wizard so creating a new 
campaign is easy and simple. 

 

The first tab in the wizard is “Default” where you can define the default settings 
of your campaign. The fields in this page are as follows: 

- Campaign title – Used internally on your dashboard to make a difference 
between your campaigns and also used as the title of your page if you 
choose to protect your link with a passwords in the following steps 

- Long URL – You have to enter into this field the URL which one you would 
like to shrink and track 

- Short URL – This field already will have a 7 character random nice URL tag, 
you can generate a new one, or enter one manually to customize it how 
you would like. After changing the value of this field, you have to click on 
“Check” besides the field so the app will check if that tag is available or not. 



If you are ready, click on “Next” in the bottom left side. 

The next panel in the wizard is “Split test”, here you can define three additional 
URL to the existing Long URL in the previous step. The app will rotate the target of 
your short URL between these URL’s: 

 

This step is optional, and you can define one additional URL to. Use the dropdown 
box to enable split testing and enter your URL’s into the appearing boxes. 

If you are ready, click on “Next” in the bottom left side. 

The next panel is “Tracking”: 

 

You can use any script tag or even regular HTML and CSS inside these fields. This 
can be used for example for Facebook retargeting pixel and many more like 



Google analytics or any other external tracking snippet. If you are ready, click on 
“Next” in the bottom left side. 

The next page is “Password protection”, here you can define an optional 
password which will protect your link. If someone don’t knows the password you 
define, will never reach the target URL. 

 

After you enable the password protection in the dropdown field, a set of new 
fields will appear: 

- Password – Enter here the password you would like to use. It is custom and 
it is 100% up to you. 

- Password page style – You can select a background color for your page and 
a background image, the background image can be uploaded from your 
computer, to define an URL pointing to your image, or select one fro our 
prebuilt library. 

- Logo type – You can define a logo for your page to brand it, the logo can be 
uploaded from your computer, or you can define a URL pointing to your 
logo image 



- The last two fields are the two text snippets used in the password screen, 
this way the text is custom and the front end can be translated to any 
language. 

If you are ready, you can click on “Save” in the bottom right side, you can also 
navigate back to the previous steps using the buttons in the bottom let side of the 
wizard, or clicking the tab names in the top of the wizard. 

The Dashboard 
Now as you have your first or multiple campaigns, we can showcase the 
dashboard. This page offers you access to all of your campaigns, you can manage 
them from : 

 

The first column in your dashboard able is the “Created” column. This column 
shows only the creation date of your campaign, and your campaigns are ordered 
from the newest to the latest. 

The second column is the “Title” column which displays the title of your 
campaign. You can make a difference really easy between your campaigns 
checking this column.  

The “Hits” column displays the number of visits a campaign received. If the 
content of the area is light blue, than you can click on it and will show detailed 
statistics about your campaign. The second number will show the unique hits of 
your campaign. Unique hits are based on IP address, so any number of visits from 
the same IP Address will result in ONE unique hit. 



 

The last column is the “Manage”, which is the most important column probably 
since from here you can manage your campaigns: 

 

The first button is the “Edit” which if is clicked obviously takes you to the same 
wizard based page as the campaign creation process and lets you edit your 
campaign. 

The “GEO” button will let you define redirects based on country. It is explained in 
detail later in this manual. 

The “Clone” function will clone your campaign and create a new campaign with 
the same settings as the cloned campaign. Really useful if you are planning to 
create a similar campaign to one you already have.  

The “Link” button, clicking it will copy your custom short URL to your dashboard 
and you can use it right away. 



The “Delete” button will allow you to completely delete your campaign and any 
data related to it. 

Geographical redirects 
Clicking the “GEO” button on your dashboard for any campaign will take you to a 
new page where you can define redirects per country. You can set as many 
country redirects as you would like. 

When a user visits your campaign link, his IP Address is checked to see from which 
country the visitor is hitting your site. If is a geographical redirect set for the 
specific country, the user will be taken to that URL  and not the main URL or any 
of the split test URLs. 

For example, if you create a campaign and set as the target URL the BBC.com 
website and you add a geographical redirect for the United States with the target 
URL of discovery.com then anyone clicking your link from the United States will be 
taken to discovery.com but anyone else to bbc.com. 

A geographical redirect will overwrite the split testing URLs to. So if a split test is 
active, will be processed as normal, but anyone visiting from the United States if 
we stick to the example above, will be taken to discovery.com 

To add a geographical redirect simply navigate to the GEO page for any of your 
campaigns the use the top dropdown list to select the target country and enter a 
target URL and click on “Add redirect”. 

Your active redirects will be shown on the bottom of the page, you can edit the 
target URL for any of them or delete them easily. 

 

The API 
This app offers an API for you to create your short URL’s from outside your app, or 
if you have some programming knowledge than you can build it into any 



application. Your API details can be seen by clicking your name in the top right 
corner, than clicking on “Profile”. 

On the right side of the page, you can see your API details: 

 

Using the top field, you can copy your existing API key, also you can generate a 
new API key anytime you would like to do so. The page offers to you a full 
explanation on how to use this simple API.  

 


